SYLLABUS FOR THE POST OF ACCOUNTS OFFICER AND ACCOUNTANT

(The Levels of question papers will be different)

MARKETING MANAGEMENT

Concept, scope and evolution, marketing concept, marketing mix and global
marketing, future challenges to marketing, marketing segmentation, marketing
segmentation strategies. Strategies marketing planning Strategic planning process
analyzing the objectives Designing business portfolio. Competitive marketing
strategies. situation. Corporate mission and Developing the marketing mix.
Consumer Behaviour Stages in the buying process - buying motives, factors
affecting buyer behaviour, sales forecasting marketing segmentation, marketing
research. Marketing Channels Role of distribution channels in marketing. Types of
channels and factors affection choice of channel, channel strategy decisions.
Channel conflict. Marketing information system Marketing information system,
scope and components, MIS vs MR, Marketing research procedure and
techniques. Personal Selling and production Personal Selling and the marketing
mix, production as a communication. Elements of promotional mix, promotional
objectives and strategies.

ACCOUNTING AND FINANCE

Introduction Accounting concepts and conventions, International accounting
standards and Indian accounting standards, Depreciation accounting and
inventory valuation. Corporate restructuring :Mergers acquisition, consolidation
and take over. Analysis and Interpretation of financial Statements Meaning and
types of financial statement, Tools of financial analysis. Ratio analysis fund flow
and cash flow analysis, Statement changes in financial position. Budget and
Budgetary Control Classification of budgets, Flexible budgets sales budget and
cash budget, Zero Base budgeting. Responsibility accounting. Performance
budgeting. Marginal and Absorption Costing Income determination under
marginal costing and absorption costing. Difference between marginal costing and
absorption. Break ever analysis algebraic methods. Differential costing. Standard
Costing Concept of standard costing. Fixation of standards for various
components of cost. Variance analysis for decision making and control.
Disposition of variances. Cost of Capital and investment Decisions Concept of cost
of capital Measurement of cost of debt. Preference, Equity and retained earnings.
Concept of capital budgeting. Techniques of economics appraisal of capital
projects, capital budgeting under conditions of uncertainty and risk.



Financial Markets

Financial systems, need and structure, financial markets Primary and Secondary
market, Capital and money market. Govt. securities market. Regulation of
securities market. SEBP functions,guidance's disclosures and investor protections.
Development Banks Rationale of development banks, Financing and promotional
role of development banks; Organization andmanagement setup, objectives,
operation and evaluation of LF.C.I IDBI, S.F.C.S, UTI, ICICI, LD.A, LB.R.D. Financial
Instrument, Long term government securities, PSU bonds, Equity shares,
Preference shares, Debentures (HCD, PCD and FCD),short term treasury bills, Call
loans, Commercial bills, Commercial papers and inter-corporate deposits. New
financial instruments. Fully convertible preference shares, Preference share with
warrens attached. Financial derivatives-options and futures. Financial Services
Classification of financial services, Merchant Bankers, Under writer, Brokers,
leasing, Hire purchase, factoring, Veture capital, Credit rating securitization of
debt. Security Analysis Risk and return analysis the risk return frame work, types
risk, Risk measurement and evaluation -SD. Variance and beta calculation and
their interpretation. Factors is investment decision. Fundamental
analysisObjectives, stages of fundamental analysis Economic analysis. Tools &
factor, sources of information. Economic forecasting. Industry Analysis
Identification of prospective industry-key factors and their impact. Life cycle of
industry. Analysis of competitive conditions.

Mathematics

Set Theory - Basic Concepts & Applications. Matrices & Determinants,
Simultaneous Linear Equations- Cramer’s Rule. Analytical Geometry.
Differentiation- Basic Concepts (Addition, Product & Chain rule) Optimization
using Differential techniques. Integration-Reduction & Substitution Method.
Linear Differential Equations. Differential Equations Existence theorem for the
solution of dy/dx = f(x,y). Interpolation, Extrapolation & Inverse interpolation.
DESIGN OF EXPERIMENTS Principles of experimental design. Analysis of DRD, RBD
and LSD, missing plot techniques. Factorial experiments with factors at two and
three levels. Confounding and partial confounding in factorial experiment.
INTRODUCTION OF LINEAR PROGRAMMING PROBLEMS (LPP) Examples and
formulations. Convex sets and its properties. Graphical solution of LPP Simplex
Method - Computational Procedure of Simplex method for solution of
maximization of LPP — Artificial Variable Technique, Duality in LPP, Duality
theorems, Primal — Duel relationships, Dual Simplex method Assignment Problem
and transportation problem.



General Economics

Meaning, Scope and Methodology, Theory of consumers demand using
indifference curve technique. Consumer Surplus-Basic concept & measurement.
Theory of distribution:- Marginal productivity Theory, Ricardian Theory of Rent,
Kenysian Theory of Interest. Pricing under various forms of Market. Theory of
production:- Returns to Scale & Returns to Factor Factors of production &
duction functions. Concept of Economic Growth and its measurement
Characteristics and problems of developing economy- Demography and economic
development. Rationale of Planning in Developing Countries. Poverty Concepts &
Measurement. Unemployment- Concept & Measurement. Objectives & Strategies
of Indian Planning. Problems of resource mobilization- Successes & Failures.
Decentralization & Role of PRIs. Planning for Inclusive Growth & Development
Schemes. Fiscal and Monetary Policy. Inflation & Deflation. Concepts of National
Income. RBI and Developmental Banks. SEBI, Foreign Trade, Balance of Payments
Deficit Financing.



